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What makes a good story?

Finding a good story that journalists will snap up is the holy grail of public relations. All CAKE consultants have been working journalists, so our sense of what makes a good story has been finely honed with years of experience. It’s a sixth sense which is hard to put into to words, but here are some suggestions:
· Quirky – if its unusual enough to tell your partner/friend/mother about when you get home, it’s probably unusual enough to interest journalists
· Statistics and surveys – journalists like facts and figures
· Rarity – the biggest/smallest/first/new
· Human interest – even the dullest business can get coverage if the story uses people, children or  animals as a ‘vehicle’
· Milestones and anniversaries – create them and remember them
· Piggybank on current media trends – if there is a running story in the newspapers that links in with what you do, send out a press release with your view
· National weeks – there are hundreds, so there is bound to be one that applies to your business
· ‘Silly season’ – July and August are traditionally quiet times for news so it will be easier to get coverage for your story
· Awards – for your staff or business, they make good news stories
· Charity work – if your company is supporting a worthy cause, make sure people know about it
